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MGP ANALYST DAY
AGENDA 2018

---------------------
Å MGP participants:

Å Gus Griffin, President and CEO; Tom Pigott, Vice President of Finance and CFO; Steve Glaser, Vice President of Production andEngineering; 

Andy Mansinne, Vice President of Brands; David Whitmer, Corporate Director of Quality and Alcohol RD&I; Mike Templin, Lawrenceburg Distillery 

Plant Manager; and Pam Soule, Quality Assurance Lab Manager

Schedule:

Å 9:00 a.m. to 9:30 a.m.: 

Å Breakfast and registration

Å 9:30 a.m. to 11:30 a.m.: 

Å Management presentations and webcast from Gus Griffin, Steve Glaser, Andy Mansinne and Tom Pigott

Å 11:30 a.m. to 12:00: 

Å Box lunch and Q&A

Å 12:00 p.m. to 1:15 p.m.: 

Å Group A: Tour of Lawrenceburg distillery

Å Group B: Barreling, product tasting and discussion

Å 1:15 p.m. to 2:30 p.m.: 

Å Reverse tour cycles



Forward 
Looking Statements

---------------------
Certain of the comments made in this presentation and in the question and answer session that follows may contain forward-looking statements in relation to operations, 

financial condition and operating results of MGP Ingredients, Inc. and such statements involve a number of risks and uncertainties. Forward looking statements are usually 

identified by or are associated with such words as "intend," "plan," "believe," "estimate," "expect," "anticipate," "hopeful," "should," "may," "will," "could," "encouraged," 

"opportunities," "potential" and/or the negatives or variations of these terms or similar terminology.  

These statements reflect management's current beliefs and estimates of future economic circumstances, industry conditions, Company performance, and Company financial 

results and are not guarantees of future performance. All such forward-looking statements are subject to certain risks and uncertainties that could cause actual results to differ 

materially from those contemplated by the relevant forward-looking statement. Important factors that could cause actual results to differ materially from our expectations 

include, among others: (i) disruptions in operations at our Atchison facility or our Indiana facility, (ii) the availability and cost of grain and flour,and fluctuations in energy costs, 

(iii) the effectiveness of our grain purchasing program to mitigate our exposure to commodity price fluctuations, (iv) the effectiveness or execution of our strategic plan, (v) 

potential adverse effects to operations and our system of internal controls related to the loss of key management personnel, (vi) the competitive environment and related 

market conditions, (vii) the ability to effectively pass raw material price increases on to customers, (viii) our ability to maintain compliance with all applicable loan agreement 

covenants, (ix) our ability to realize operating efficiencies, (x) actions of governments, and (xi) consumer tastes and preferences.  

For further information on these and other risks and uncertainties that may affect our business, including risks specific to ourDistillery Products and Ingredient Solutions 

segments, see Item 1A. Risk Factors of our Annual Report on Form 10-K for the year ended December 31, 2017.
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At
A glance

---------------------
Å Headquartered in Atchison, Kansas with 317 employees (12/31/2017)

Å Production facilities in Atchison, Kansas and Lawrenceburg, Indiana

Å Two operating segments

Å Distillery Products: 84% of Net Sales, 88% of Gross Profit

Å Ingredient Solutions: 16% of Net Sales, 12% of Gross Profit

Å Leadership positions

Å Leading supplier of premium bourbons, whiskeys, distilled gins, and 

vodkas

Å Largest U.S. supplier of rye whiskey

Å Largest U.S. supplier of distilled gin

Å Largest U.S. supplier of specialty wheat proteins and starches
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OurMission 
----------

Secure our future by consistently delivering superior 
financial results by more fully participating in all levels of 

the alcohol and food ingredients segments for the 
betterment of our shareholders, employees, partners, 

consumers, and communities.
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Our Strategic plan
-----------
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Mgpfocus
-----------

ÅContinue to implement our strategic plan

ÅOptimize our base business

ÅMaximum profitability

ÅMinimize volatility

ÅFocus on three key drivers of long-term growth

ÅTruTexïspecialty wheat protein

ÅAmerican Whiskey ïnew distillate and aged

ÅMGP Brands ïpremium spirits
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ñThe growth in this [meat substitutes] market is propelled 

by continuous growth in the vegetarian food industry     

and the increasing health concerns of consumers.ò
SOURCE LINK

ñWhatever the science says, many consumers 

have made up their minds: no genetic tinkering 

with their food,ò*

Long-term growth DRIVERS
INGREDIENT SOLUTIONS

SOURCE LINK
Å Leadership Position

Å Strong Trends

Å Enhanced fiber

Å High protein

Å Non GMO

Å Plant based proteins

Å Progress and Momentum

Å 2014 - 2017

Å Gross Profit +50%

Å Gross Margins +560 bps

---------------------
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http://www.abcnews4.com/story/30487349/sugar-substitutes-market-to-grow-at-45-cagr-to-2020-with-rise-in-demand-for-low-caloric-products
http://www.nxtbook.com/sosland/mbn/2015_11_10/index.php?stdata=email:steve.pickman@mgpingredients.com#/22


LONG-TERM GROWTH DRIVERS
TruTEX�žSPECIALTYWHEAT PROTEIN

Å Strong Trend

---------------------

37% of Americans are interested in 

G.M.O.-free products.  Source: Mintel

ñMGP Ingredients offers specialty 

proteins and starches derived from        

non-bioengineered wheat.ò

Å MGP - Great Progress 

and Potential
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